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INDUSTRY PREP TALENT WORKBOOK (FILLABLE)

AVANTI — Your First Step in the Right Direction

Talent Name:

Program & Group:

Program Start Date:

AVANTI Industry Prep Talent Workbook



Using Technology

It is strongly that you use a desktop computer
or a laptop to participate in class.

This is in order to get the most out of each
class.

We recommend using “Gallery view” while on
Zoom to have a better view of the classroom.

Phones or a tablet may be utilized as the last
option if you as the talent do not have either
a desktop computer or laptop available.

While utilizing your phone you most placed in
Landscape mode (sideways/horizontal) not in
Portrait mode (upright/vertical).



Elevator Pitch

Elevator Pitch

A 30 - second commercial
about you.
Basic Information
o What is your name?
o Where are you from? Or where do you live?
o How old are you?
Essential Information
o What do you like to do?
o What are you most passionate about?
What are your goals?

12



ELEVATOR PITCH WORKSHEET

AVANTI — Your First Step in the Right Direction

Name:

Age:

Passions / Skills:

Location:

Career Goals:

AVANTI Industry Prep Talent Workbook



CORE PROGRAM — COURSE CURRICULUM

AVANTI — Your First Step in the Right Direction

Orientation — Talent Intro & Elevator Pitch Creation

Model Etiquette / Model Essentials

Understanding Castings / How To Self-Tape / Background

Casting Profile Creation / Casting Director Checklist

Commercial Creation / Voice Overs

Midpoint Review / Individual Career Path Scheduling

Intro To Improv

Commercial & Voice Over Performance

Runway Essentials / Posing Techniques / Dressing for Your Body Type

Scene Study

Expose Styling

Skincare / Makeup / Hygiene / Etiquette

Background & Audition Area Check
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Make-up requirements
/Z years O/GI OIHGI W)a'er

Pre-*een 'F@VVWI/@S

o Loose Inowa/er (translucent)

e Chapstick

o Liln g/oss (no g/iHer or
shimmer)

o Blush

® MOISCOIFUI (c/ear)

Pre—feen VV)OI/@S

* LOOSQ IDOWGIQF

(*FOIV)S/MCQHH

J Chalos*ic/e



Make-up requirements

Feminine

* Loose lDOWGIeF (*FOIV!S/MC@V)*)

o Licluia' foundation (match your skin)

. Liquid conceler (I-2 shades /igHer than foundation)
e Chapstick

. Lilp g/oss (no g/iHer or shimmer)

+ Eye shadow (matte)

o Blush

® MOISCOIFUI (c/ear)

Masculine

® LOOS@ Inowa’er (*FOIV)S/MC@VHL)

o Lioluial foundation (match your skin)

o Liquia’ conceler (I-7 shades /igHer than foundation)
o Chapsfic/e

e Mascara (clear) /



Make-up Application Tools

o Brushes (small medium, /arge)
e Sponges
« Beauty blender
o Mirror (hand held, compact, ect)
o Not a must. but helpful

[issues

W-Tips

Cotton Balls

Ma/eeulp remover Wilnes

Wash cloth



Usetul Skincare & Makeup
Tools

e Online Color Ma*ching can be done at

o Ulta Beamty— Mntlns/ / www.ulta.com/ shade-finders
o Sephom- hhﬁlps-’/ / selphom.com/ beawty/ foundation-
shade-finder

e Brand Comlmrisons
o Temp*a/ia—hh#los-'/ / *emp*a/ia.com/ foundation-matrix

o Skin Care & Ma/eeuln Products /ngrea’ien*s

EQS@OIFCL)

O ths-’/ / www.ewg.org/ s/eina’eelu
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Makeup & Skincare Guide

Foundation

Concealer —

Powder

Blush

Matte only - No shimmer

Even Skin Tone - Camera Ready



MAKEUP, SKINCARE & HYGIENE

AVANTI — Your First Step in the Right Direction

Foundation matches skin tone

Matte finish (no shimmer/glitter)

Even complexion

Clean grooming & hygiene

Natural enhancement only

Instructor Notes:
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Runway shocs requirements

AG’M/?L VV)OI/@S ama/ IDF@-*Q@H ma/es

/:ema/e RMHWOI_V ShOQS (/3 _L/QOIFS +)

o Closed toe

o closed heel

o 3-Lt inches

o No Wedges, Chunky Heels,
Platforms

PF@-T@QH F@VY)OI/@S (6—/2 920’!"8)
o (losed toe and closed heel

e Low heel (less than 3 inches)
e No sfmlps over [0 yrs old




Runway Basics
Moale/ S*GV)C@ or ”T" S*di’lce

Model stance or ‘T Posh‘ion refers fo a pose where one

foot is Iposhtionea' a/irec*/y behind the other, creafing a |
shape with your feet with the front /eg bent and heel off
the grouna/, rigH foot or back foot s/igh*/y amg/eal with the

foes Ipoimtea' out o the side, essen*ia//_cj mimic/eing the shalpe
of the letter T -

/‘/ips and shoulder Poin*ing forward in the direction you will
be Wa//eing fowards o

This pose is often used fo showcase the lines of a garmen*

OIV)GI 7L0 CI"@ONLQ a specific OIVld IDFO{‘QSSI.OVWI/ /00/?.
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Runway Basics
Moale/ S*anCe or ”T" S*di’lce

TFemale
Key Inoim‘s about the T Inoshtion-'

Foot ,u/acemenf-'

e [he front foot is Inoimtea’ a’irecf/y down the runway or
direction you will wa//eing towards to, while the back foot
IS p/aceo/ alirecHy behind it with the toes Ipoin*ing out o
the side, almost as if it's at a 'Z oclock” position on a
clock

WeigH distribution:

o MOS* ofyour Welgh* ShOM/Gl be on yOMF bOIC/Q /eg, a//owing
'FOI" a bOI/OIV)C@G’ amal sfa/o/e IDOS@.

Boo/y a/ignmen*-’
o Keelp your back s*raigH, shoulders relaxed and hips
s/igH/y forward, hips will be /eaa/ing as yo]ﬁwa//e.



Runway Basics
Moale/ S*anCe or ”T" S*di’lce

Male
Key Inoimts about the ‘T Iposhlion-'

Foot placement
o The front foot is Poimteal a/irecf/y down the runway or
direction you will wa//eing towards to, while the back foot
IS Ip/acea’ with 6 1o & inches of selpara*ion a’irecHy behind
it with the foes Poin*ing out fo the side, almost as if it's
at a 2 o'clock’ lposhtion on a clock.
Weight distribution:
o Most of your weigH should be on your back /eg, a//owing
for a balanced and stable pose.
Boa’y a/ignmem‘-’
. Keeln your back sfmigh*, shoulders relaxed, and core

engagea’. yObH" shou/a’ers WI// be /eaaling as yOsz)WOI//Q



Runway Essentials

Runway Shoes

A e

Best Choices

Runway Posture

Correct
Paosture

Female
Walk Lead

Do Mot Wear

Female Walk Lead  Male Walk Lead

o

Male Incorrect
‘Walk Lead Posture



RUNWAY ESSENTIALS & POSING

AVANTI — Your First Step in the Right Direction

Proper T-stance demonstrated

Posture aligned

Controlled walk

Posing fits body type

Appropriate footwear

Instructor Notes:
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Camera & Self-Tape Setup

Framing

-~ E -
At Eye Level
. Cinest Up ‘Waist Up

Do




BACKGROUND & AUDITION AREA CHECK

AVANTI — Your First Step in the Right Direction

Clean solid background

Proper lighting

Camera at eye level

Quiet environment

No distractions

Instructor Notes:
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Commercial Creation

Commercial Musts
o A Ioroa/uc* or service. (Does not have to be real)
o Made up of 3 Ioar*s - a beginning, middle, and ena/ing.
. Beginning - Attention grabber. (connect with the

audience)

o Middle information - What is the Proa’uc* or service?
What does it do? And why do | need it?

o Ena’ing - Call 1o action. (how will | receive this Iproa’uc*,
call 1-800-222-2227 or go to our website at
Www.mywebsi*e.com)

o Say the Froa/ucf 3 fimes.

Commercial should be
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COMMERCIAL CREATION WORKSHEET

AVANTI — Your First Step in the Right Direction

Product / Service Name:

Beginning — Attention Grabber:

Middle — Product Information:

Ending — Call To Action:

AVANTI Industry Prep Talent Workbook



TALENT BUSINESS PLAN (FILLABLE)

AVANTI — Talent Business Planning

Talent Name:

Program Level:

Date Created:

AVANTI Business Plan | Page 1



SECTION 1: PURPOSE & GOALS

AVANTI — Talent Business Planning

1. Why do | want to pursue acting, modeling, or voice over?

2. Short-Term Goals (next 6—12 months):

AVANTI Business Plan | Page 2



SECTION 2: BRAND & MARKET

AVANTI — Talent Business Planning

3. How would | describe my brand (look, personality, strengths)?

4. What roles, projects, or markets fit me best?

AVANTI Business Plan | Page 3



SECTION 3: TIME & FINANCIAL PLAN

AVANTI — Talent Business Planning

5. How will I manage my time for training, auditions, and work?

6. What is my financial plan for training, materials, and expenses?

AVANTI Business Plan | Page 4



SECTION 4: TEAM & NEXT STEPS

AVANTI — Talent Business Planning

7. What is the role of an agent or manager in my career?

8. My next 3 action steps to move forward:

AVANTI Business Plan | Page 5



Glossary

Ever ina’us*ry has its own J'ar on, here is a few ferms

used in the industry that will be he/pfu/ fo you In your

joumey. MOIHH 07[ hese WOFGIS may be fOIVVli/IOIF 7L0 yOM,
hOW@V@F, H;eir usage may H07L a/ways be WhOHL youla’ exlvecf

ACCESSORIES: Any item not a garmen* inc/ua/ing J'ewe/ry, watches, purses,

briefcases, /oags or umbrellas.

ADVERTISEMENT: Commercial work and television commercials (slnmts) are

referred to as ads. A commercial /ooo/eing pays the model their rate, because
an ad is, in effect, an endorsement for a Inroa/ucf

A&ENCY OE A&ENT The moo/e/'s boo/eer WOI"/Q 0]7L a VV)OGI@/I.V)g or 7L01/€V)7L agency.

Today almost all work is exc/usive/y done through a casting site. This person
cona/gmts all the da -7‘0-0/0:3 business atfairs og a model/talent They negofiafe,
organize and aliremlz a moa’e/ing career with the alo/orova/ of the model and the

agency a/irec*or (ﬁve owner or 7%@ IDQFSOV) WhO runs a moa’e/ing /7L01/6V)7L agency).

AUDITION: The olplpor*unhtfj for a model/talent fo *ry out for a television

commercial. The model/talent will be asked to demonstrate their talent, skill and
abi/hty for Par*iou/ar spmt.

BODY SHOT: These are full /engH) thtos that show the enfire model/talent
Every model azemy will ask to see a Ioooly shot before or during an

interview/ audition with a po*en*ia/ model
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Glossary

CALL or CALL TIME: The exact time to arrive at a location, set or studio,
CALL-BACK: A second or third interview/audition for a Pamt/cu/ar Jolo or

assqnmen*

CANCELLATION: To release a model/talent from a definite booking, the client
may pay a Inercemtage of the model's rate, this is a cancellation f’Ze.

CAST/N& The Se/€C7LIOV) IDFOCQSS 7[0I" OIJOA A COIS?LIV)g IS run by a COIS?LIV)g

0//rec7tor h/rec/ b_‘f 7%)2 C/I@V)?L COVVWY)QI’CIOI/ le@C?LOF or OICIVQIWLISIV)g agency

CAST/N& D/EECTOE /4 free /OIV)CQ SPQCIOI/IS?L h/realb a C/I@V)?L COVVWY)@I’CIOI/

allremtor or aa/ver*lsmg ency 7L0 he 7(IHOI 7%2 r/gh moa/e//vta/enf 7[0"' a
SPQCI%ICJOA 7L IS *he/rjog 7L0 Pre se ec7t VV)OO/@/S/?LOI/QVHL 7L0 a COIS7LIV)g CUI//

wheﬂ)er leough a cas*mg snte or In PeFSOV) aMCIHLIOV)
CAST/N& CALL When a VVIOG/Q//?LOIIQVHL IS seen 'l[.OF a S,D@CI'FICJOb H)rough a

recorc/ea’ 0IM6/I7LI0V) or In Person

CATTLE CALL A 96”6"'0’/ ZO See, Where a C/IQV)?L IH?LQFVIQWS 0I// IDO7L6V)7LI0I/

VVIOCI@/S/?LOI/QVHL There can

e a wm/e V0H"I€7L 07[ h sica es OIHGI OO/QS or I7L
VVWIH /oe an €X0IC7L OIQSCFI'D*IOV) O'I[ 7%2 moo/e /7L0I eﬁ*yneea/ea/yp

7[0I" a SlDeCﬁ(ICJOE
CL/ENT Aﬂy bMSIV)éSS OFgOIHIZOIﬁOH 7Lh0l7t IS In neec/ 07[0I VYIOG’Q//?LOI/QVHL The

7Lerm 0I/SO refers 7L0 Whoever IS represen*mg 7Lh0l7t OFgOIHIZOHLIOV) 0I7L or 7[0"' a

sluecn[/c Job or shoo*mg
22



Glossary

COLLECTION: A olesigner's latest line that is fo be shown on a runway.

COMM/S/ON The percenfage 07[0I VVIO&I@//?LOI/QVHL earnmgs pa/a/ as a 7[66 7[0"'
%he/r agen S services. Genem// 7LhIS 7[26 VVWIH /oe loefween /0 20 Percemt 07[
7%2 VVIOCI@/ emLs FOI7L€

COPYRIGHT The /ega/ PI’O7L€C7LIOV) for a VV)OG/@//?LOI/QV)?L 7L0 IDF@V@VHL MV)WOH’TOIV)?LQCI
use 07( H)e/r /mage The Cc ,(f LHL hO a/er VVIMS7L have H)e PeFVVlISSIOH 07[ an
VVIOCI@//*OI emt IV)C ua/ea/ n *f Z

/ma_qe.

rame 'I[.OF H)e PUFIDOSZ #;ey /mtena/ 7L0 use 7L

COMTMEE The French WOFCI 'I[.OF H/&H'FASH/ON (/'/amte COM?LMFQ) c/o#)es. /7L

refers 7L0 CMS?LOVVI—VVWIGIQ, OHQ-O{.—OI-/QI.HCI SMi?LS or 0(47[7[77[8.

CREDIT ONLy WOF/Q 6/0}’16 b.(f 7%2 VVIOCI@//?LOI/ZVHL WI*L)OM?L Pay hOW@V@F H)e

VVIOCI@//?LOI/@VHLS name [s men*loned

DAy EATE The 7[22 a VVIOOI@//?LOI/QVHL earns 7[0I" an a//—a/ay bOO/QiV)g.
DIGITALS MOO/@/IV)? D I7L01/ (OI/SO IQV)OWV) as IDO/OIFOICIS) are V)0I7LMF0I/ /mages 07[

WhOI?L a moa/e/ CUI’T@V)?LH /OO/QS ///ee These /mages were once *a/een on- 7%2 SPO?L
WI7LL) IV)S?LOIVHL PO/OIFOIG/ cameras, (hence H)e name IDO/OIFOICIS) 0“’16/ H)e were
*a/een 7L0 COI,D?LMFQ a moo/e/ N SIVVIP/ /Igh?tlﬂg WI7Lh0bﬂL ea/ntmg 7L0 ShOW le/her

HOI?LMFOI/ OIPIDQOIFOIV)CQ
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Glossary

DIRECTOR or FILM DIRECTOR: Is a person who controls a M's artistic and
dramatic aspec*s and visualizes the screenlp/ay (or scrilpf) of a shoot. The

director has a /eey role in choosinf the models/%alent and all the creative

aslpec*s of fi/mma/eing n coopera ion with the Proa/ucer.

FITTING: A looo/eing fo *ry—ouf samlp/es/ c/o#u'ng for an upcoming shoot or

runway showing.
FULL-FACE: When the head is Inoshtionea/ fo be sfmigH—on fo the camera.

G0-SEE: A scheduled aplpoin*menf or audition for a moc/e/ing assignmenf or
jo[o with a client. olesigner, pho*ogmpher, editor or sfy/isf

HEAD SHOT A Inhmtogm h 07[‘/-(487[ 7%!8 7(0IC€, or {FOVY) 7%2 7L0'D O'I[ 7%2 head
CIOWV) 7L0 H)e SLIOM/GIQFS. T IS IS H)e VHOI[V);L)O?LO MSQGI on HOMF COIS?Liﬂg or usea/

by .thMF azency/agemt 7L0 ,DFOVV)O*@ .(10(4 or P07Leﬂ7ti0ll COIS?LiV)gS OFJOb

OPIDOIWLMHI Ies.

HOLD: Placed on hold is to be booked. You don't accelmt any other jo[os for
the time Perioa/ (date) while on HOLD.

/NSEAM The /6”97% 07[0I VHOIV]'S IDOIVHL /eg Measurea/ from 7%6 CFO*Ch 7L0 7%6
ankle.

OPEN CALL: When any model can attend an audition for a Job or parf.
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Glossary

TOTE BAG: A model/{alent loag, that contains a variefy of basic items that
will be needed a’uring a Inhmto shot or jo[o.

USAGE: The place or *gloe of an advertisement. for examp/e, advertisement
billboards, on/D

ine, television or /uac/eaging.

VOUCHER: An invoice, inc/ua/ing a release, that is signea/ by the clients after
a loooking/job IS comp/e*ea/.
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Glossary

PARTS MODELING: /\ny individual Par* of the body, face, hands or feet

which is to be shown in an advertisement or editorial spreaa/.

IQATE Pay a moa/e//*a/enf receives for services rena/erea/, or 7%!2 Per hOMF

earnings.

RESIDUALS: A fee Paid fo the model/%alent each time a television

commercial is run on national television.

SESSION: A block of fime reserved by a client for a model's time, used o
describe time with a Ipho*ogmpher, /DZ

o*ogmphy session, or a casfing a/irecfor,
casfing sessjon,

SHOOT: A Phofographic session or recora’ing or siHin_q.

STATISTICS: A model/talent's vital measurements and or sizes to be found on
their resumes or cas*ing site. This includes heigH, Weigh*, eye color, hair

color, shoe size, bust size, wais*, hips, Inseam, ou*seam, dress size for women.
For men heifﬁnt, weigH, eye color, hair color, shoe size, wais*, Inseam, ou*seam,
collar size, sleeve /eng#; and chest

TENTAVITE: An unconfirmed boo/eing. For television commercials another
I

expression IS r/ghf fo first refusal which means a po*en*ia/ client is

contacted before any definite looo/eing IS accelmteol.

THEEE—&MAETEE SHOT Aﬂy hO?LO 7Lh0l7t ShOWS a VVIOG/Q//?LOIIQVHL'S 7[0IC€
be*ween PFO'H/@ 0”’)6! 'l[bl// 7[0IC€ 0 7%2 camera. A/SO a Sh07l ShOWiV) OV]/H from
7%2 /enees 7L0 H)e heaa/. 5
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